Patti-Jo Burtnett, Lorain County Children Services 440-329-5172

Mike Carpenter, Allen County Children Services 419-227-8590

Gary King, Muskingum County Children Services, 740-455-6710

JJ Kunkle, Greene County Children Services, 937-562-6600 ext. 555

Ursula Lavek, Fairfield County Department of Job and Family Services, 740-653-4060
Julie Malkin, Lucas County Children Services 419-213-3254

Joetta McCruter-Polk, Franklin County Children Services, 614-341-6017

Brandi Scales, Public Children Services Association of Ohio, 614-224-5802

Kathryn Whittington, Ashtabula County Children Services 440-998-1811



Fér too often achild is abused or even killed when l€eft in the care of a parent’s partner, usualy
mother’ s boyfriend (who is typically not the biological father).

According to the National Child Abuse and Neglect Data System (NCANDYS), the rate of children
abused by unrelated adults can be found at
http://www.acf.hhs.gov/programs/ch/pubs/cm06/chapter5.htm#character

The percent of cases in which the parent’s partner is the alleged perpetrator appears to increase as
the severity of the child' s outcome increases. For example, the Ohio Department of Health reports
that of the cases in which achild was killed due to child abuse or neglect, mother’ s partner was
cited in 28% of them.

Lorain County Children Services (via crystal reports) shows the local rate of abuse by mother’s
paramour to be approximately 7% of all substantiated/indicated abuse or neglect cases. When viewed as a
portion of physical abuse, the percentage increases as expected.

Allen County viewed the data from Ohio Child Fatality Review Board and of the children killed,
the rate was 18%. As the severity in outcome is narrowed, the percentage of instances in which mother®
boyfriend isthe AP rises substantially.

Many media outlets in Ohio have reported on situations in which a child was injured or killed at
the hands of mother’s partner.

This campaign is focusing on a very specific, and often deadly, form of child abuse.

Increase awareness among women of the risk their children face when anon-related maleis

entrusted with their care

Provide tools to help women better evaluate the likelihood that their paramour could become a

perpetrator of abuse

Educate women to help them recognize potential signs of abuse to their children

Educate women about potential community resources for child care (other than non-related male)
- Increase community awareness of the problem and its overall impact on the community

Internal Objectives:

Utilize data for the awareness of thisissue

Build community coalition to identify which agency should get referrals from target population

Provide local resource information



Data: Counties can utilize data available from local, state and national sources to illustrate problem.

Data reports that might be useful are:
(Local)Crystal Reports. Crystal reports can produce the number of substantiated or indicated cases
in which mother’ s paramour were cited as the AP. Y ou will need to have access to Crystal
Reports. For technical assistance on how to access your data via crystal reports, contact Jennifer
Marple, Continuous Quality Improvement Manager, Lorain County Children Services (440-329-
5340).
Relationship of Alleged Perpetrator to Alleged Child Victim for either all CAN reports for (one
year period) or for all substantiated and indicated CAN reports from (one year period)
Data from your local Child Fatality Review Board.
Data from the Ohio Department of Health, Child Fatality Review annual report
(http://www.odh.ohio.gov) According to the ODH Child Fatality Annual Eighth Annual Report
(September 2008), the person causing the death of a child who died from child abuse/neglect, was
abiological parent in 61 percent of the reviews. The mother’s partner wascited in 28 per cent
of thereviews.
Datafrom National Child Abuse and Neglect Data System (NCANDYS)
http://www.acf.hhs.gov/programs/ch/pubs/cm06/chapter5.htm#character

Tool: Postcards (samples enclosed)

The campaign is geared toward increasing mothers protective behaviors as well as engaging
mothers’ friends, family and service providers in hel ping mother make good choices in choosing her
partner. Postcards can be dispersed throughout the community so that the message is received from many
of mother’ s influences — other service providers, friends, relatives, libraries, or even simply as |obby
literature. An option used by Lorain county Children Servicesisto provide postcards with ablank space
for collaborating organizations so they place their logo on the postcard. Some mothers, for example,
might be more receptive to receiving the postcard form the health department than from children services.

Distribution: How you choose to distribute the postcards will be unique to your community and its
system of care. Postcards can be reproduced economically and distributed to the community service
providers that are most likely to have contact with the target audience. Additional distribution sites can be
local libraries, YMCA/YWCA, pediatric clinics, health clinics, domestic violence shelters, groups, child
care providers, preschools, Head Start, health departments, job and family service workers.

To help with distribution and increase community collaboration, agencies can leave room for
multiple logos so al interested community organizations can be actively involved and identified with this
important campaign.

Tool: News release (samples enclosed)

The mediawould likely be interested in this campaign because they have the headlines from the
child fatalities to demonstrate the severity of the problem. Engage the media through phone calls and
discuss any recent incidents. Help them see how this campaign will be valuable in preventing children
from being severely harmed or killed.

Agencies that do not have arelationship with their local reporter can send a press release. The
press release will contain the data you collected to help the reporter see the scope of the problem.

Tool: Op-Ed

Newspapers often welcome “op-ed” columns that address issues of community interest. An op-ed
column, prepared under the name of a county child welfare director or other community leader, can serve
to educate the newspaper audience. A similar piece can be effectively posted on community websites.



Tool: Talking Points

Develop a series of talking points that can be provided to educators, partner agencies, medical
professionals, hair salons, churches, day care centers and other gathering places to help them understand
the problem, recognize its symptoms and communicate the need for action to mothers.
Some talking points to consider incorporating in your message are:

- Know if he hasacriminal history

How does/did he treat other women in hislife?

How does he treat other children? (Nieces, nephews, friends’ children)

Does he show extreme frustration for his children over yours?

Does he get angry when you spend time with your child?

Does he dictate when your child can visit extended family?

Thisis one choice you can make to ensure the safety of your child in our home.

Every year XX children are abused by their mother’s partner. XX of those children were killed.

Use other bullet points from post card for additional talking points.

Tool: PowerPoint Presentation
Develop PowerPoint presentations that can be used to both “teach the teacher” and educate
mothers about this problem. Ashtabula County Children Services will be working on a curriculum.

Tool: Public Service Announcements (PSAS)
Develop PSAs addressing the issue of paramours being perpetrators of child abuse. Distribute to
local radio stations. Consider asking alocal official or media personality to appear in aradio or TV spot.

Sample 30 second PSA: “ Choose your partner carefully — Your child' s life dependsin it. Never leave
your child with someone you don’t trust with her life. Many children are harmed each year by unrelated
adults who just don’t know how to take care of a child. Your baby is counting on your to make the right
decision. Contact (Children Services) at (phone) for more information or visit (web site).”

Y ou can use various sentences in the postcard message to develop PSAs for the length requested
by your local radio station. Also, many radio stations will help you craft a PSA suitable for their format.

Tool: Advertising

The message sent to mothers viathe individuals important in their lives (via postcard campaign)
can be supported by paid advertising or public service message placement. While the campaign will be
most effective with a grassroots message, the advertising message will support the community as awhole
and identify thisissue and an important issue for your community to tackle.

Advertising can include radio message, print advertising, billboard, poster, television or Internet
campaign. Lorain County Children Services for example, sent a newsletter article and supporting image
(postcard image) to partner agencies and they included he message in their newsletter to their constituents.
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SAMPLE NEWS RELEASE

(Agency Letterhead)

Release Date:
Contact Person:

City- With cases of violence against children on therise, (agency) is launching a new campaign urging

parents to consider who they let around their children.

Last year in Ohio, XX children were killed at the hands of their mother’s partner. XX children were
abused. (or use the set of statistics that are relevant for your agency).

(Sample Quote) “Women need to realize that who they get involved with directly affects their children,”
says (agency director or spokesperson). “ Choose your partners carefully; your child’ s life depends on it.”

The following are afew of the questions women should ask themselves about their partner:
Does he show anger or impatience when your child cries or has a tantrum?
Does he call your child bad names or put him down?
Does hethink it is funny to scare your child?

Does he pretend that when he hurts your child that you are to blame or that it’s no big deal ?

If you answered yes to even one of these questions, your child might be at risk. Never leave your child

with someone you don’t trust with your child’ s life.

Women and interested agencies can contact (agency contact) for more information about the campaign

and referrals to local resources.
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LIMA - With cases of violence against children coming to the forefront, a local agency is
launching a new campaign urging parents to consider who they let around their children.

"Choose your partner carefully ... your child's life depends on it" is the campaign spearheaded
by Allen County Children Services.

"It's just because there have been so many cases of individuals' partners harming their
children," said Mike Carpenter, communication coordinator for children services. "We don't have
the exact figures for our area yet but we know they're pretty high. We know that it happens all
too often."

The campaign is all the more timely with recent cases involving the death of young children,
Carpenter said.

On Thursday, Jacob Jones, 29, of Beaverdam, was sentenced to 20 years to life in prison in the
beating death of 3-year-old Christopher Faulk last year. Elsewhere, Jason C. Thomas, 26, of
Celina, is in the Mercer County Jail on charges he beat his 11-month-old stepson to death in
January.

"We're encouraging other organizations to get involved with us. We're going to have information
available that will be distributed throughout the community," Carpenter said. "We're going to do
some billboards and hopefully just get the information out there. We would like to eventually
have speakers going out into the community and talking to different organizations about it."

The bottom line is that parents need to be responsible and know their children are safe with the
people who are around them, Carpenter said.

"l think that people need to realize that when they are choosing their partner they are also
choosing that partner for their child. You don't want to leave your child with someone you don't
trust with their life,” Carpenter said. "Basically, we just want people to be careful who they are
trusting their kid to."



